Chinese adolescents' self-concept as measured by the offer self-image questionnaire.
This article reports results of a study of self-image among 426 adolescents from the Republic of China (Taiwan). Self-image was studied through use of a Chinese translation of the Offer Self-Image Questionnaire. Subjects were from public schools and a factory setting in the Republic of China. Implications for understanding Chinese youth as well as problems in doing cross-cultural research are discussed.